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Abstract — The thing that should not be...

Heavy Metal as a subculture, an art form and a genre of music is ubiquitous with themes of
rebellion and anarchy. The subculture’s more successful bands are noted for their basic
themes of violence, substance abuse, sexual promiscuity, perversion, extreme rebellion and
Satanism’. In turn, the participants of the subculture are also heavily associated with such

deviant and hedonistic themes.

The hypothesis of this study states that, unlike the relationships found between mainstream
mass culture and its media outlets®, there would be no significant link between the Heavy
Metal subculture and its arguably largest media outlet, magazines. The lack of any real link is
put down to the rebellious nature of the subculture, with the participants not wanting to accept

or conform to any views, opinions, or dominant themes disseminated through the magazines.

Research methods included content analysis, of magazines, participant observation, of the
subculture, a questionnaire, completed by 100 subcultural participants and informal and

formal interviews.

The evidence collected through these various means highlighted that there was indeed a
negligible relationship between the subculture and the magazines. It is more likely that the
bands themselves are the principal affecters on the subculture because of their God like
status amongst the fans®’. And, that the magazines are merely conduits through which

information passes from the bands to the subcultural participants.

1D, Weiss. (1994). The Relationship between Heaeyalland Rap Music on Adolescent Turmoil:
Real or Artefact? Journal of Adolescence. Vol.[g#1-10

2B, Jennings. (1994). Media Effects: Advances iedry and Research. Lawrence Erlbaum
Associates. Place of New Jersey USA.

3, Arnett. (1996). Metal Heads: Heavy Metal Mumicl Adolescent Alienation Westview Press, USA
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Chapter 1 — Introduction: Master of Puppets?
Title: A Critical Study of the Role Played by Heavy Metal / Hard

Rock Magazines in the Development of a Subculture.

“Flaunting the life-style valued by the metal subculture — sex drugsasitig hell —

with pride before its fans, the band romanticizes and idealizes thatyile and, even
more importantly, legitimizes it. The signifiers of pariahat everything that the
respectable world condemns about metal’'s audience — are endowed with th& highe
value. The pariah is transvalued into, as Ozzy Osbourne calls his own peraona, *
rock and roll rebel’ ”. — Deena Weinstein, Heavy Metal, the music and its subculture.

1.1 - Defining the Heavy Metal Subculture: Its history and Participants
In general terms, a subculture is defined as a set of bel&tges and norms which are
shared and actively participated in by an appreciable minority opébgle within a
particular culturé Heavy metal adheres to these parameters, being an individual,
constantly evolving and, for the values and beliefs shared by its membéen-
criticised subculture. Through its development, from conception imateel960s and
early 1970s, its members have become notable though stylistic eaprgssticularly
demeanour, music and drés¥hese participants have created a distinct and powerful
subculture that has established a relationship with its press adid that needs to be

addressed.

Through its expansion, Heavy Metal has come to be seen as one of thetibstand
reviled musically based subcultures. Pre-conceived notions of the ¢gnmass or
popular culture almost always paint a negative picture of the gjeoenduct of its
members, their dress and dance styles, as well as ritliabs.genre is often linked with
murders across the globe. During the three months, dating before anthaftaal of
Luke Mitchell who was convicted of murdering his 14 year old friend, Jbxhes, it was
revealed, through Lexis Nexis research that the Daily Mail produceattitfes linking
him with Heavy Metal super-star Marilyn Manson. They used quotesshimaved his

affiliation with the ‘shock rock’ singer regularly throughout the articles.

For instance, the David Herbert article quoted Luke Mitchell as saying(2005)

4 Jary, D. (1991) Collins Dictionary of Sociologyatper Collins Publishers, Glasgow
® ibid.



“I love Mansori There's not one thing I like best 'bout him, just him! Hisuatétof Fuck
you! This is me, | am®"

Additionally, Mitchell’'s obsession with sex was also linked with gkeninal 90’s Heavy
Metal band Korn. The song A.D.I.D.A.S uses the name of the bands officila@s as
an acronym for ‘all day | dream about sex’. The Daily Magdu®r lan Stephen, a
forensic psychologist who was consulted on the hit TV shows Cracker and Prime Suspect

to further link Mitchell’'s psychotic behaviour with his Heavy Metal leggin

Herbert quotes Dr lan Stephen as saying(2005):

“There's no remorse and indication of anything to do with the victim. Thegoks
straight into the high-sex stuff. The sexual side is clearlysanei with him. The Korn
track is a psychopath's song. It certainly sounds to me as if helsng yad with a very,
very serious problem. Very high risk and very dangerols.”

Noted subversive cultural elements that rapidly came to thé&daoteof youth counter-
culture during the 1960s, with the explosion of rock and roll, psychedelic mndithe
hippy movement were broadly accepted by the Heavy Metal sub8ulfeéts such as
rebellion, hedonism, violence and sexual freedom were not only acceptedawy
Metal, but particular qualities, such as deviancy and rebellion, webedome its key
concepts. At a United States Senate Committee hearingoBrStuessy a professor of

music at the University of Texas, San Antonio testified:

“Today’s heavy metal music is categorically different froneyious forms of popular
music. It contains the element of hatred and meanness of spiritiricsppt themes are
extreme violence, extreme rebellion, substance abuse, sexual qritynigerversion and
Satanism. | know personally of no other form of popular music before whidtatiame

of its central elements the element of hatréd

In regard to this study, it is necessary to acknowledge the attobaareme rebellion
within the subculture in order to be able to assess the extemhith the subcultures
magazines affect it. The principle aim of this study is to cancisearch that will, to an
appreciable level, be able show whether or not the subculture, bnafedicbus, is or is

not another puppet of its press.

® Herbert, D. (2005). | am a vampire, boasts Jédler in jail note. Daily Mail (London) Februaryg2
7 .

Ibid.
8 Weinstein, D. (2000) Heavy Metal music and itduna, revised edition. Da Capo Press, America
® Testimony of Dr. Joe Stuessy , U.S CongrBsesording Label (Senate Hearing 99-520)7.



Rebellion is defined as, “dissent from an accepted moral code orntmmvef behavior,
dress, etc®. Such behaviour is typically inclusive of participants involved with the
Heavy Metal scene. Unconventional dress codes, violent conceaitfiheavy drinking,
drug abuse, aggressive and rebellious lyrics, encompass the entuéusaband those
within it. For instance, the highly respected and seminal threethl band Slayer, are
notorious for deviant, rebellious and sadistic lyrics. Lyrics fronir theng ‘Dittohead’

that featured on the Divine Intervention album of 1994 read:

“Invitation to the game
Guns and blades and media tame
Every day more of the same
Murder, mayhem, anarchy
Now are all done legally
Mastermind your killing spree
Unafraid of punishment
With a passive government
There's nothing for you to regret

Nothing to regret™*

Inherent themes to the subculture are clearly denoted, topicstreflhdeviancy and
rebellion regularly feature in bands that perform Heavy Metal. Rulghies demonstrate
themes of alcohol and drug abuse. The modern Heavy Metal band, The Haunted, show

this with lyrics from the song Liquid Burns on their 2004 album Revolver:

“It lingers. The taste of failure.
| Drink Drown.
The whisky burns away the pain.
A liquid clarity.
Through absolute corruption.

| reach a peace inside - | know what's mirié.”

Lyrics with themes such as these are continuous and wide spread ttivewgtbculture,
helping clarify the extent to which it is rebellious. Furthermdine qualities set out by

the lyrics are reinforced by a number of other typical subcultmetructs. For instance,

19 Fowler, H.W. (2004). Concise Oxford English Dictaoy, Oxford University Press, Manchester
" Dittohead, performed by Slayer, Divine Interventi®994, Mercury records
2 Liquid Burns, performed by The Haunted, Revol2804, Centurymedia



the dress and dance of the subculture characterise themes of cltaasbaellion.
Through being a participant in the subculture myself for a number of yeal more
recently involved in field research at an objective level, | have been able tewilme

Participant observation conducted at both concerts and club venues hostihdeack/
Metal themed nights have enabled me to see and involve myself matlsubcultures
typical dance rituals. These rituals revolve around themes afnetwiolence, but also
contain a high level of comradeship. The principal dance, known as ihgsis
defined as “knocking intentionally against another person at a rockrtdriceowever,
the actual event is much more violent. The ‘mosh pit’ where the moshkeg place
involves crowds of up to 500 people continually running, punching, kicking, swinging
and generally being violent for the duration of a song. The faster anghttee song the
more wild the ‘pit’ gets. During the course of this study | took enfiti whose choice of
music is Indie, to a particularly heavy gig featuring the bands PolsniMell and
Dillenger Escape Plan. He later concluded that “it looked likeyewnerwas trying to beat

the shit out of each other — it was one of the most violent things | have evef.seen”

Styles of dress are typically seen as morbid, involving blackgyoificantly dark colours
and leathéP. Accessories that are associated with the subculturebatso signs of
violence and hatred, typically metal spiked attire with ledbloekles will be worn on the
wrists, forearms, neck and sometimes shins and shoulders. Aif thied to create an
image specifically for rejection by society, sadomasochistic ¢seare apparent, as
Heavy Metal costume designer Laurie Greenman declares “S&M-eagy Metal long
before Heavy Metal was.*®

Through the evidence highlighted, it is clear to see that the subcolttieavy Metal is
rebellious. From its inception, participants have been involved ingiaral dress styles
that signify everything that regular society rejects. Violendegllien, morbid styles of
dress, alcohol and drug abuse are all rife within the subculture.rBwsic videos flout
middle-class conventions to override the lack of sonic power brodnghit &y a live
stage presente It is because of these facts that it becomes pertinemotodt the

subcultures press.

3 Hole, G. Hawker, S. (2004) Oxford English DictiopaSixth Edition. Oxford University Press,
Oxford.
14 Galbraith, R. (2005) Informal interview with paipant A, Appendix C
15 Weinstein, D. (2000) Heavy Metal music and itdund, revised edition. Da Capo Press, America
16 [

Ibid
7 bid.



1.2 - Heavy Metal Magazines & Hypothesis
Magazines such as Kerrang! and Metal Hammer have been repattithg subculture
and playing a significant role for many years. Kerrang! firstiphbt in June of 1981, is
currently the world’s largest selling weekly hard rock magazinelaying a major
contributory role in the subculture, keeping it up-to-date and awarehaft & taking
place. It is highly respected, selling in excess of 60,000 copies ld%ee® covering
everything from live band reviews, band and band member interviewst teted CD
and DVD releases. It also plays host to discussion via a |stet®n in the magazine

and via a large website that incorporates discussion forums.

18 Kerrang! Audit Bureau of Circulations. ABC Eleatio. Accessed on 21 March 2005.
<http://www.abc.org.uk/>
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Metal Hammer is also a forerunner in the distribution of inféionathroughout the
subculture, being a monthly rather than weekly magazine; it hasuation of around
30,000°. Metal Hammer has the same basic elements as Kerrarsi¢ neviews, both
live and on CD, a letters section, band interviews, profiles andupeamd coming bands,

etc.

Ultimately, through their off the shelf sales as well as websits, Metal Hammer and
Kerrang! have a commanding status, able to, one would say, manipulaté&todise,
causing for instance the success or otherwise of a new allesmsedhrough positive or

negative reviews.

As noted, it is clear that the subculture does have rebellious téeslefitom dance to
lyrics, to dress styles, the subcultures foundations revolve arounthgraatanti-society
and anti-norm stance. The subcultures press, for the most part eiragdd and Metal

19 Metal Hammer. Audit Bureau of Circulations. ABGeEironic. Accessed on 21 March 2005.
<http://www.abc.org.uk/>



Hammer, covers basically the entire subculture, its music aitd alilbgenres. In turn, it
is the purpose of this study to research into whether or not theipants of a subculture
distinct for its themes of rebellion, are puppets of their own ptess opposing any
apparent themes of core rebellion. Or, as the case may be, the subculturesnbsets w

the people, informing, and highlighting current issues within it.

My hypothesis is therefore, that the magazines of the subculture; taimacting as
social primers for the subcultural participants, will astoutlets for information. In line
with the rebellious traits of the participants, the magazinegeythrt verbatim, not trying
to influence, but acting as a conduit for information between the baddteinfans. In
turn, their effect on the subculture will be small and coincidefabwers of any given
band will take out and assimilate information as needed, or asgbenzy be, choose to

ignore it entirely.



Chapter 2 — Methodologies: Metal Masters
Methodologies for Content Analysis of Magazines, Par ticipant
Observation of the Subculture, Questionnaires and | nterviews
Using Subculture Participants.

2.1 - The Magazines and Previous Research
As highlighted in my introduction, there are various reasons for choognmang! and
Metal Hammer for research during the course of this study. &irdtforemost the
magazines have a combined circulation of approximately 10%,a0érrang! at 60,000+
and Metal Hammer hitting 30,000+. Furthermore, the results from thdianuesre
research conducted show approximately 55% of subcultural particiggutsnly read a
music magazine (seAppendix C) Through these statistics the conclusion that the
magazines are respected within the subculture is inevitabl@ingekupport the
legitimacy of the magazines in this research. Metal Hammer, thbagimng a smaller
readership, is seen as more of an underground magazine than Kervafigioter much
more subversive elements of the subculture that fall under the llanteen Heavy
Metal, whereas Kerrang! will cover bands that are not nadgssonsidered to be Heavy
Metal, such as the Stereophoics and the Mars Volta. The faédhaing! is widely read
and Metal Hammer has a ‘core’ readership helps cover as dargeea as possible
throughout the subculture, in essence highlighting, the greatest impactmajagines
also have a long history within the subculture itself, withtrang following that is
supported by their longevity on the market. Kerrang! and Metal Hasfirst dates of
sale in 1981 and 1982 respectively show a support and respect for them.

The fact that the success of persuasive attempts by the magarnioeonly down to
message factors, but also relies on the credibility of the S8isderther support for the
use of these magazines. Although the study is not researching whyatkeedfects
brought about by the magazines, it is to see if there are. Thth&adhe magazines are
highly respected and credible will either support or undermine hifpothesis by
highlighting that they are a reliable benchmark from which to etalaay subcultural
changes.

It is essential to note that there are inevitable ngese#fects within all text. All message

models believe people take from what they read, favourably or unfavourabliy, tamd

2 Audit Bureau of Circulations. ABC Electronic. Aased on 29 March 2005.
<http://www.abc.org.uk/>

2L Kerrang History. Kerrang Online. Accessed on 29d1&005.
<http://www.kerrang.com/nav?page=kerrang.abouthyst

2 Bradac, J. (1989). Message Effects in Communioaicience. Sage Publications. London



this affects attitudes, beliefs, dress codes and?$ucfihe content of the messages,
according to certain conditions, will stimulate these favoerablunfavourable thoughts
in the reader in response to the issues and positions raised byatgezines. The
evaluation of this information, whether positive or negative, wiliitably have affects
on the subjectd Therefore, at the outset | have to assume that changes Within t
subculture are going to be seen and more importantly they are goingderba relation
to the content of the magazines. However, the fact that the magaio have an affect
on the subculture is axiomatic; research performed by Hertog anfL885) shows that
news reporting does, almost categorically, affect the publics’ opifloa.uniqueness of
the subculture however, with its inherent rebellious traits, requdiurgker detailed
research into the extent of this affect.

As an example of the impact the media can have on public opinionpiudent to
highlight the research of Hertog and Fan (1995) in their study, theadmof Press
Coverage on Social Beliefs’. In this study they set out to anfweaguestion concerning
whether or not news follows public opinion rather than leading it. Thely the overall
public opinion on one singular news story reported across four major WS papers,
three magazines and the UPI Newstirén order to gain the results they needed they
collated the public opinion poll findings and then content analysed nevissstor the
same topic over the same period of time. This technique, to dateawalationship and
time ordering well established, came as close to establishugglity as has been seen in
any content-analytic reseaféh Using the Granger Causality Test, to examine over time
relationships between the news coverage of AIDS and the public optheynfound
news content to predict later public opinion and that public opinion did reatigr

subsequent news stofiés

In light of Hertog and Fan’s causality study, my research will tairastablish the cause
and effect between the Heavy Metal subcultures magazinessgatticipants. | will be
able to produce a relatively accurate model of the relationshigebatthe two through
participant observation methods and content-analysing pages from Kearahdlletal
Hammer magazines over the course of six months. The subsequent changgifrion
polls, used in the Hertog and Fan study, to participant observatidor issasons

associated with the rebelliousness of the subculture.

3 |bid.
2 |bid.
% Neuendorf, K. (2002) The content analysis guidekb&age publications. London
% |bid
2 Ibid



2.2 - Content Analysis Theory & Methodology
In order to extract the information contained within the magazinesnecessary to use
varying techniques of content analysis. Content analysis is a quaatiéeid scientific
method of research and in this regard issues are raised thateindlidity, reliability,
sample representativeness and objectivity, all of which will dedremsed during this

chaptef®

Fundamentally, the goal of a scientific study is to identify a cawdalionship, a link
between two things in which one causes the other. For the caus@nstigt to exist
there should be a factual link between an event and a’fesiuitegard to this study there
is an apparent causal relationship between the magazines antd¢hkuse, as is known,
though inevitable mental message effects, the magazines affiect intrinsic
characteristics of the subculture. However, finding a true andigefelationship, which
is the final aim of this study, is ultimately very difficult do because of the three criteria
for causality. A relationship, a time ordering and the eliminatioalladther explanations
has to be achieved. The time ordering and elimination of other explanaiave to be
addressed. The time ordering in respect of to X, the casual reptoeding Y, the
outcome relies significantly on two factors, the release schedltiee magazines and the
weekly attendance by people to rock nights, where, | will be conductingantigipant
observation. Kerrang! in particular, being the weekly magazine, thas most
significance in this regard, being that it is released onNkdnesday of a week. It is
plausible to assume, that by the Friday night rock event thatl Ibeilattending, the
subcultures participants will have assimilated the informationtatned within the
magazine. Any consequences of this information digestion will be integrated for their ‘bi
night out’, such as requesting songs, wearing band t-shirts, diffeytad sf fashion and

such.

The elimination of all other explanations of the causality, i.eother potential effectors
of change within the subculture over the six month period, is absolutely unadida
The list of these other potential explanations is large. For irstascwell as being a
magazine, Kerrang! also has a radio station, television channel, samdeiationed
previously, a website. Any one of these three could affect a personhatging their
style of clothes, buying one particular CD over another, or going ta dee band.
These other media are significant within Heavy Metal due to dhé& saspects of the

subculture, the music essentially being of importance over all @tbects such as

*8 |bid.
# |bid



clothing, life-style et®. Magazines overcome this milestone by featuring front cover
CD'’s which will have tracks from bands featured in the magazine as wehersupi-and-
coming acts. This, however, fails to replicate the immediacy igkadlevision broadcast
or radio news update. It is vital to list as many of these comtmohbles as possible,
although ultimately there are an uncountable range of resources betaseonstant
growth of the internet. Between dedicated television and radio brsiadaa well as
various rock and Heavy Metal shows on other stations, such as Radig I@te night
Rock Show or MTV’s Headbangers Ball, the viewer has a vast areaadad / visual
information to assimilate. Furthermore the internet provides aneamsurable area in
which the viewer can listen to bands’ music, read reviews, watchicnvideos, see a
recorded or live performance and read biographies and interviewsnfohmation that
all the specific mediums can broadcast, i.e. TV audio / visadlp audio, magazines
visual, the internet can provide free of charge. The constant patiliferof the internet
means that taking into account all the websites is completedalistic. In turn, a broad
ranging and all encompassing list of control variables is the only option.

These variables are as follows:
Television programmes. e.g. MTV’s ‘Headbangers Ball’
Dedicated Heavy Metal channels. e.g. Kerrang! TV, Scuzz TV
Radio programmes. e.g. The Radio One Rock Show
Dedicated Heavy Metal radio stations. e.g. Kerrang! Radio
Internet based fanzines, magazines, band websites. e.g. www.drownedinsound.com

All other magazines unaccounted for. e.g. Terrorizer, Rock Guitar

Due to these control variables, it is essentially impossibleeach a set casual link.
Instead, it is appropriate to take a presumed cause and a presfiestdthese are my
dependent and independent variables. The dependent variable being theenegatant
and the independent variable being the subculture and all those withiis generally
accepted that triangulation between various methods of study liesheoute for testing
hypothesised relationships between variables, which is the case in this study.

Quantitative experiment techniques will be involved with the indeperadehtontrolled
variable, whilst within a survey it is presumed there is a rarmhdion of the sampling
process to help raise external validity. Generalisability lemented though the random
sampling of the pages of the magazines that will be analyseds the case with most

survey based research studies, there is a questionnaire involvedahlwarsed to

30 Weinstein, D. (2000) Heavy Metal music and itdund, revised edition. Da Capo Press, America



measure dependent and control variables. In the case of this styggsteonnaire was
used to create a sample study detailing the personality and oefsviraits of the
subcultures participants. Ultimately creating for this studyingegrative model, linking

content analysis with other data to show relationships with the $aurce

As described above, the variables for this study are estabksttein order to collate the
data held within my independent variable, the magazines, it issaye® define the
units of data collection that | will use. A coding book is neededfinadthese units, this
code book is also used as the sampling frame for this study, vehagsentially the list

that identifies every unit within the analytical target.

In creating this code book there are many considerations to be disalEirstly through
guestionnaire results obtained via the sample study it becomesmtpphich parts of the
magazine the general populous of the subculture read. A massive 408datbt amount
that took part in the questionnaire survey said they paid most attémtibe gig adverts
at the back of the magazifgee Appendix C)lhe gig adverts have to be discounted as
there is no way of measuring their impact through the participantvalies stage of the
study. Instead the reviews section, interviews sections, letengons and all other
features that are in the magazine will be taken into accdim@ questionnaire results
show approximately 26% of the participants pay most of their attetdighe features
within the magazine after gig adverts, this was the second flaepedt. The CD reviews
coming third having 14%, gig reviews and letters each having ($@&Appendix C)n
order to analyse correctly the pages that are randomly selecteddbé to be broken

down into measurable units.

For the units, or variables, to be identified for a study it isssug to become grounded

in the subject, if the subject matter was soap operas tangesit is necessary to become

a soap faif. In the case of this study, as mentioned, | am already deeply enttenche
within the subculture having been a participant for almost a dedadthis regard the
longevity of my participation within the subculture gives me the macgsackground

knowledge to legitimately choose the correct units of analysis.

Variables that need to be considered on a typical page are as follows:
Main band featured on page: for example, ‘Hatebreed’

Use of photos

* Ibid
32 Neuendorf, K. (2002) The content analysis guidekb&age publications. London



Unigue but entrenched heavy metal imagery used, e.g. skulls (if so what of?)
Tattoos displayed (if so what of?)

Band logos displayed (if so what of?)

Piercings displayed (if so what of?)

Specific apparel adorned by band members (if so what is it)

Could propagate acquired image of metal

O O O O O o o

Other comments

Use of text

Bands praised 1-5 (5 being heavily praised)

Bands criticised, 1-5 (5 being heavily criticised)
Information on band on a scale of 1-10 (10 being lots)
Specific band logos used in text

Powerful use of adjectives

©O O O o o o

Frequent use of nouns

Overall page content
o Heavy on images and text (complex)
0 Lack of text (simple)
0 Lack of photos (simple)
0

Overall feel of page (subjective, objective)

These units are essentially the breaking up of communicationbiisty the page of the
magazine broken down into its core elements that can be taken ifieldrend matched
up to observations made, or as the case may be, not matched up. alsetbé this study,
the breaking up of the page into words, characters, themes, photograghEtands an
‘Emic’ process. The units had to be discovered and created througluiéimarrocess
so that they were legitimate for matching up to the subcultuoésble changé

Through this process of discovery, some units that were noted, but rejgetedynits
such as, “are dark images used?”. The page chosen could have usexhlfyrideirk

images to convey the character of a band, propagating the trait wy Nieial listeners
wearing dark clothes; however, this would have been impossible to measungost

people at a Heavy Metal club wear black.

It is necessary to evaluate the quality of information from eaafponent of this study,
as with any study, in order to create reliable research.limke between the message

3 Carrey, T. (1971). Content Analysis, a review gshfistorical methods news letter. Vol 23. pp21 —
22.
3 Berry, J. (1989). Imposed Emics, Etics and derftids. Sage Publications. Newbury Park



variables also need to be taken into account. In this studyliéas there is first order
linkage®, this is according to the integrative mode of content analysis. Wfitei first
order linkage evaluation model this study falls under ‘Type A’ one ¢olioRage, in that
the messages analysed in the content analysis are the onescabgdhe receivers under
study. In this regard, the articles that | come to analyse thr@anglom sampling will be

the articles that the general populous of the subculture will be reading.

As mentioned previously, this study will be using a simple random sagnigchnique,
this is seen as the best way to generalize to a whole poptfafibe process will involve
a hat filled with labelled numbers from two to thirty five, fronese | will pick out five
numbers for each magazine. These five numbers will each reptlesgrage that will be
analysed. After the five numbers for one magazine have been takemeyutyitl be
replaced in order to make sure each unit, or page, has an equal changiekedeut for
each magazine. This will create a generalising effect, septieg as close as possible
the random selection of pages by the subcultures participantsprobess will also have
a degree of stratified sampling, this is needed in order to elienthatgig adverts at the
back, which as mentioned previously, are impossible to observeféatseadf during the
course of a night. In essence, the pages will be stratified acgdiwir likely influence
on the subculture for the purposes of this study. Furthermore the samgiéssif was
already preset, as | knew the length of the study and in turmtbena of magazines that
would be released, i.e. twenty four Kerrang's! and three Metalnitas over the six

month period of the study.

The measurement techniques for the coding scheme for this studygely Qualitative
and not numerals, although some numeral evaluations are used. Tdgggsary for the
second half of the research, the participant observation, to be sutcéssfinstance, in
order to observe any correlation between the magazine and the s@ycultunecessary
to know what images were displayed within the magazine, e.g. band menableirs
designs, etc. Noting that there were, for example, six t-shigéagtesd will be of no use
during the active part of participant observation. It is necessargtiothe exact designs
of t-shirts, or other clothing, displayed within the magazine to seeurn, if any
members of the subculture have taken it upon themselves to copypttemtial

hero/hero’s.
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Inaccuracies can occur during the measurement process foals®asons, for instance,
coder fatigue, coder misinterpretations, coder inattention andajereording errors.
Generally though, these are more likely to occur within human codirigere are
multiple coders, in the case of this study | am the only coder ardsiinstance, | can
check levels of fatigue and such to make sure they are not a probtegain results that
are as reliable as possible it is necessary to questioa mheasurement procedures would
create the same results if conducted on multiple occasions. Regéndi study, given
that the random sampling technique meant that the same paganelgsed on two
occasions, the coding book would ensure | gained the same results.hal$acttthat |

am the only coder would ensure that the same results were achieved.

2.3 - Patrticipant Observation Theory & Methodology

Participant observation is an indispensable research methodetct ciaita in a qualitative
fashion, it is a reliable and widely used method of obtaining informatogroups in
work settings, informal groupings in small communities, or the séif@abf groups of
friends® and is one for the principle methods of research for this study. ugtro
participant observation is it possible to describe what goes lom,owwhat is involved,
when and where things happen, how they occur and®wFiye technique of observation
Is adaptable under extraneous circumstances. For instance, partmgsarvation can
allow for the researcher to include elements that are coastedparate methods in their
own right, in the case of this research, unstructured interviews arefvatisn of

physical features of settints

Roethlisberger and Dickinson discovered (1939) human beings, like anibelave
differently when they know they are being studied, especially when tharchee is
obtrusively manipulating the environment. In this study | am a comatticipant,
creating as little impact as necessary through my role as deringhis role is defined by
my setting and previous knowledge of the subculture, the insider Isdeotiers the
distinct advantage of being, in all ways, a normal part of human étiteraand therefore

fairly unobtrusivé®.

A common problem with observation is that the researcher hasna@nm an observer, or

become fully involved with subculture. Becoming heavily involved with a subculture

¥ Ibid.

% Lewis Beck, M. (2004). Sage Encyclopaedia of daigence research methods Vol. 2. Sage
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may cause the researcher to 'go native', whereby they do not pick updetaileas they
become mundane and everyday. Also, by the end of the research they may find
themselves identifying strongly with the subculture and celebratingaiher than
critically reporting if2. As previously stated | have been deeply involved with the Heavy
Metal subculture for a number of years. Prior to this studysl wweaware of any theories
relating to subcultures, so | was able to experience it withoubfthe 'restrictions and
distortions of theor§®. Now with my knowledge of the theories | will observe with a
more critical eye, hopefully reducing the 'going native' effect. Lduchphreys (1970)
‘Tearoom Trade: a study of homosexual encounters in public placess tak
anthropological and ethnological stance, hypothesizing that it is only possifidy
understand a group by becoming one of them.

Participant observational methodology encourages the researcher to viidgithe
immediate experience of the human life in concrete situatodssettings, making the
most of whatever opportunities are preSéntor instance, Scott M. (1968) ‘The Racing
Game’took advantage of his long time interest in horse racing to condpgttiaipant
observational study of horse racing. Depending on the nature and extent ofittieapa
involvement, the researcher’s immediate experience can be amelytnealuable source
of datd>. In the case of this study, my long time involvement within the HeawalMe
subculture, interest in the music and its magazines gives mealantage over a
researcher who has no interest or experience with the subculbaee relied on my in-
depth knowledge of the settings, people, trends, music, etc to detempoetant
research factors such as which environment to conduct the participant obsanati

The choice of setting is generally based on informed decision andhasciase with this
study, also sometimes based on opportunity and conveffiefibe city of Lincoln has a
relatively small and close-knit alternative / Heavy Metal camity and subculture, and
for this reason there are not a plethora of venues to observe. Fdurdien of the
participant observation | will be using non-probability sampling, this m#pen the
researchers ability to make decisions about what to observe basedstraiots such as
opportunity, personal interest, resources and, most importantly, theemraiol be
investigated. | estimate that through my personal experience with the subdtutreese

observations will be appropriate and representative of the phenomenon studied.

2 Milton, G. (1997). The Concept of the Sub-Cultarel Its Application. Routledge. London.
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The two clubs that | will be using for this study are as follows:
Location 1: Sugarcubes Nightclub, 1 West Parade, Lincoln.

Sugarcubes is the one main independent club that has no affiliatitim$arge chains or
franchisees in Lincoln. Located just off the main strip obsland venues in the city
centre it has a varied history of musical affiliations but basays been broadly
associated with the alternative scene and biker culture. Inhtiee tyears | have
personally been frequenting the club | have become very familiant&iregular patrons,
what type of person to expect and on what frequency they generally go tolites alell
as their music tastes. Due to these factors | am ablent@gmeat deal of understanding
of the subculture, note and record in detail what, if any, changes are mappear a

prolonged period of time.

Sugarcubes will be the primary venue for conducting my participant observation. Weekly
Friday nights are themed ‘rock and metal’ nights, which include a wide selectioniof mus
that falls under the umbrella term of Heavy Metal and also pock. r The patrons on
these nights vary in age and social standing, but on the whole are ihétwerges of 18

and 25, middle class students, or locals with a relatively largeuatnmof disposable
income for CD'’s, clothes and other subculture orientated acoessuth as chains and
belts. Primarily they fall into the economic bracket that allolmesrt to purchase on a
regular basis a magazine associated with the genre such asd{eand they also have

the funds to change their styles of dress and musical tateyifso choose, inline with

what the magazine has published that particular week or month.

Location 2: Po Na Na, 280 High Street, Lincoln, LN2 1JG.
Po Na Na is a franchised club located in the city centre ofolnncThis is a backup
venue for my research in case | cannot attend Sugarcubes on the righda Not
primarily a rock / alternative venue their main weekend nights invalwéde variety of
chart music, popular with the student crowd. However, every Wednesday rthe ve
holds a themed rock night called ‘Barracudas’ at which they playiaedvplay list of
heavy metal, punk rock and other music types that are of Heavy Metal or punk
orientation. | have been going to this venue for quite some time andikisosvpopular
‘haunt’ within the culture for its midweek position on the calendheap drinks and the

fact that the venue often hosts local live bands.

As with Sugarcubes | am familiar with the patrons of thidb@n the themed rock night.

Again, from going to this venue over the last three years | have buitiayadédge of the



type of people that attend the rock night, their habits and such. As pig\stated the
Heavy Metal community within Lincoln is relatively small and thustioe whole the
people who attend Po Na Na’'s mid-week are roughly from the same graipsttend
Sugarcubes at the weekend. In this regard, | again know that they arey28¢26ld

males and females with a degree of disposable income who readilibeltsres

magazines on a relatively regular basis. The selection ofiagsettinterrelated with the
problem studied thus, Po Na Na and Sugarcubes are appropriate forenyabbss of

changes within the subculture, held alongside my content analysis of the magazines

There is no absolute guarantee against inaccurate findingsodpessibly having a
limited sight or experience during the actual participant observatiaealise that the
observation possible is sensitive to my role within the subculincke that it is often
difficult or impossible to decide clearly and unambiguously what, if g@yticular
viewpoint is ‘correct"’. However, my role as a member of the subculture, a practitione

so to speak, allows me to gain a wide and comprehensive scope.

Ethical problems are an issue within the participant obsenadtresearch of this study.
Aside from physical harm to subjects, ethical codes generally hiroholations of
peoples right to privacy, confidentiality and freedom from exploit&tionlowever,
within participant observation, it is argued that the participant obsemteracts with
people under the ordinary conditions of their daily lives, much like any ptrécipant
and thus the research technique does not involve humans as SubjJémtsparticipant
observer’s interest in research, though different, is not unlike any muohbspecial
interests people have in interacting with one another. Consequently, rti@paat
observer has no more or less of an ethical obligation to the people enedunte¢he
course of research than he or she would have under other everydaisclifastances.
This argument does not totally free me, as a researcher usingppatt observation,
from all responsibilities. In relation to informal and formaleiviews it is necessary to
inform the participants of where their answers are going to & aisd to reassure them
they will remain anonymous. In the case of this study | haveettemtgeneral guide,
informing the participant of the type of research being conducted amesisgised, as
well as, advising them to contact information me should they haveuatteif concerns

or general querieséeAppendix G.
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In participant observation it is exceptionally difficult to edisdb reliability by the
conventional process of repeated usage of the technique. If Itoveecenter a social
situation and observe using the same methods of notation, my mgeults be entirely
different, but given that it does not use measurement in the conversamsa, reliability
is a false concept within the technigeOne cannot define reliability in a conventional
sense based on dependable and trustworthy findings through different conagtoradi
such as questionnaires and informal interviews, which, in the calsis study, are being

used.

It is noted that the human memory is undependable, it is therefatelwring the course
of participant observation to make notes and records of evenidedtgoles undertaken,
etc, this is particularly relevant within this study becausédsohature. The participant
observations take place in fast paced arenas, where mass acosohption and drug
taking are usually rampant and although my role within the subculture would not
necessarily make it a requirement to partake in such acivitiss inevitable that alcohol
consumption will happen. The participation in drug taking is usually, as @osarv
certain instances, not necessary and at the outset it is aksenstate that, | as an

observer, will abstain from any such illegal activities.

Note taking will be done by hand with a pen and paper pad. Tape recordngsnast
impossible in the field, as a precursor for a venue to play hosHeaay Metal night is
extremely loud music. Notes will then be typed up onto computer for edsye f
reference as well as safe keeping. Formal and informalietes however, can take
place at a specified location, for instance, an informal ierwvith a subculture
participant can take place in a quieter area of the chdrevrecording equipment is able
to be used. Formal interviews, with a member of a large banddiamice, conventionally

take place prior to a gig or concert when it is quiet and with little distractio

Informal interviews are part of this study’s participant obseosmatiunlike formal
interviews it is not necessary to ask the same questions @aehltcan adapt to the
situation and my interpretation as to how | believe the particigamnéacting to the
questioning® If they are significantly defensive and displaying traits of lfiehesness, in
that they want to somehow sabotage the research, | can either ¢cpax them into
answering by re-wording the general line of questioning, or walk @amdyconduct the

interview with another person. Formal interviews are put into phattlen appropriate
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arenas of the metal scene. For instance, an interviewawdbk star or member of a large
band is particularly difficult to arrange because of tight tour schedulehis case it is
necessary to have a structured schedule of questions to run though in the limitefdttime. |
were not for the rebellious nature of the subculture, it would beoppate to ask many
more questions during the course of the participant observation. The ‘ethnographi
interview’, sets out a series of different questioning tybeddowever, questions that
would not necessarily cause people to state an evaluative judgeaematurally do so

to the participants of the Heavy Metal subculture, mainly becausigenfintrinsically

rebellious nature.

During the participant observation | will be making focused and unfocusedvakiens.
For instance, unfocused observations will include facts such as the preggeneral, any
connection between attire worn and content of the magazines, any connseéorat all
with their actions, tattoos, ages genders, general numbers of peopleed-olbssrvations
will pick out and define clearly any connections. For example, whp &f music is
being played, the DJ’'s set and request lists, specific t-&antg) worn by people, suits,
shirts ties, anything of that nature, or anything unusual or strikingt dbeyparticipants

in respect of the magazines content.

3 Spradley, J. (1979). The ethnographic intervieimeRart and Winston. New York.



Chapter 3 — Research Outcomes: Refuse, Resist
Research Outcomes: Content Analysis, Participant Ob  servation,

Questionnaires and Interviews

3.1 — Results: Content Analysis

As highlighted in chapter 2 the information for this study was twallaver a six
month period, using a coding scheme developed with the concepts and phenomenon
of the study in mind. The outcome was a comprehensive set of daexpihated 120
pages of Kerrang! magazine and 24 pages of Metal Hammer oventhisdale. The
data extracted from the pages selected at random showed whidé &@n being
covered, to what extent they are being praised or criticised, how migcmation is
given on them and if they are displaying any specific clothing stytesas proposed
during the development of the coding scheme that if a page’s conteiedethe
aforementioned criteria in a highly positive manner, such as a G®uweavith a high
rating, or an interview in which the journalist praises the baposaible effect could
be seen within the subculture. For instance, the content analysidssmretfor the
239 October 2004 shows that the ‘80’s Matchbox B-line Disasterufedton the

second randomly sampled page, that being page 26 (see Figure 2).

Figure 2

Page 26, October 232004 Kerrang! Featuring 80’s Matchbox B-line Disaster

Strong adjectives and nouns are used in the text to give praiseratadivgely high

degree of information about the band, the page is also heavy on bothdextaaes



to gain the attention of the reader. Furthermore, the band amgeidatvearing
clothing of a specific nature, in their shirt and tie styldich, as will be discussed
later, is one of the more significant changes that was observed)dbe six month
research period. Previous research in respect of media dffagsshown that the
media can be as far reaching as to become a catalyst for indulgeracts of
violence. For instance, according to the dis-inhibition hypothesis, watelotence

on television may legitimize the use of violence by the viewerahlife®’. Research
performed by the Glasgow media group has also shown that even thoughmaypple
'resist’' the dominant message of a television programmey istitlehave the power to
convey facts and to influence their ideas, assumptions, and aftitutieis noted
therefore that the media can affect people, in turn it is fikuso assume that a
participant of the subculture may be influenced by the magazine. For instance for their
‘big night out’ of the week, they would perhaps show affiliation with a band
extensively featured in the magazine through wearing specific bamthanelise such

as a hooded top or t-shirt. In addition, the high levels of informationgivayway to
requests for the DJ to play songs by the band or in fact the band may already be on the
DJ’s set list for that night. Also, the specific ‘look’ of thendatight jeans, shirt tie,
could be replicated by their fans. Evidence from the magazines, subhtdeatured
above, was taken into the field during the participant observatios@aneh to be

analysed alongside the subculture itself.

There was one distinct theme established during the analysis ofadp@zines that
was able to be applied during the participant observational phassezdrch. The
theme revolved around the particular ‘look’ and clothing style of bak&lsnentioned
in the introduction, the clothing style of the Heavy Metal subcultura agole
generally revolves around dark colours, jeans, and a t-shirt thatyusupports the
logo of the participants band of choice, signifying allegidhc&hroughout the
content analysis phase of the research it became apparentotieamad more bands
were choosing to adopt a ‘smarter’ style, usually revolving aroundtaasici tie and
in some cases a suit jacket. The band, ‘My Chemical Romancethweatured
regularly in Kerrang! during the six month research period, are jusexamaple of
this style, see Figure 3.

¥ Bryant, J. (2002). Media Effects: Advances in Tiyeand Research. Lawrence Erlbaum Associates.
America.
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% Kotarba, J. (1987). Styles of Adolescent Partigipain an All-Ages Rock 'n' Roll Nightclub: An
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Figure 3

Page 30, October 302004, Kerrang! Featuring: My Chemical Romance

‘My Chemical Romance’, although being popular and having a relatively wide
following within the subculture, are a particularly young band ondbaes This lack

of longevity may in turn reduce their potential influence on the subcultures
participants. However, there were examples of more significantl bmembers
adopting the ‘smart’ look. For instance, in Figure 4 below Axel Rasendr lead
singer from infamous metal band ‘Guns and Roses’, supports the aboier@ent

smarter look.



Figure 4

Page 29, Decembel"2004, Kerrang! Featuring: Axel Rose

These two factors combined, new and old Heavy Metal stars seenimiglygsto a
smarter look, would suggest a possible change in the subculture. It hacame
vital to look for participants adopting this style amongst the younggioes in

particular during participant observation.

Overall the coding scheme showed that bands featured were heavsgdpvéth
complex pages, featuring large amounts of both text and photos, to gaimadeesre
interest. Rarely were the bands criticised, especially wheam imterview or feature
situation and although bands were given bad CD reviews, the jotrmalidd
generally offer reasons as to why the CD deserved a bad reviewmstanae, the

production qualities being significantly worse than on previous efforts, etc.

Although my hypothesis states that | do not think that the magazinegendgirally
have an impact on the subculture, there is room to assume, througisutie of the
content analysis that there will be. Pages designed for high tingpatc quick
diffusion of information leads to the assumption that the membetseafubculture
will, once having assimilated the pages contents, use this informatanyway they
see fit, more specifically through clothing, music requests and such.



3.2 — Results: Participant Observation
The participant observational section of research was conducéedan going effort
alongside the content analysis. As previously, mentioned the primaryzimagdar
the content analysis, Kerrang! is released on a Wednesday and bec#hisetlod
majority of the participant observation was carried out on theviotlg Friday, at the
primary setting, Sugar Cubes rock club in Lincoln city cengpendix Bhas the
condensed and transcribed notes from the 24 weeks of research conducted.

The rationale behind the participant observational research veee tid there could
be any relationship found between the content of the magazines and theausebcul
itself. For instance, the results from a page of analysis ahwala that a specific band
was showered with praise, the assumption therefore would bgivieat band would
perhaps be recognised by the subcultural participants through merchandige, mus
requests and such on their primary night out for the week. Althduglptemise is
not infallible, there is scope to suggest that it is indeed poss$ibleinstance, the
powerful imagery used in magazines such as Kerrang! and Metal Hacoold act

as a socializing agent. This visual imagery provided by the mediaasarahpowerful
impact on attitudes, values, beliefs and behaviours, since it canboct&tmeanings
and associations entirely apart and of much greater signifitance

However, during the course of the observations it became apparentvidiea major
lack of correlation between the content of the magazines and the mdttine
subculture. In my hypothesis | stated that this would perhaps be sbepranarily
because of the rebellious nature of the subculture. The participatntganting to be
seen as, or to think of themselves as conforming would try toeceedbok as
individual as they could, going against a popular image the magazine mpaitibg

across.

However, the results from the content analysis showed the clothihg setibcultures
bands gradually shifting to a smarter, tidier look. When attempairabserve if this
shift in style had taken any affect on the subculture there werienalibut important
findings. At the start of the research there was no observallenee of this change
having taken hold in the subculture, at least within the elemenfrédtatents Sugar

Cubes night club. For instance, an extract from the diary states:

>’ Kang, M. (1997). The Portrayal of Women's Imageblagazine Advertisements: Goffman's
Gender Analysis Revisited. In: Sex Roles: A Jouafid&esearch. Vol. 37. ppl — 24



“Although shirts and ties were again featured in the magazine on band nmsgmber
there was no-one that | saw at the club following this seemingly inogeé®nd of

rockers.” (Diary of participant observation — October"22004, see appendix B)

However, as the research progressed and the magazines continudaréobf@ads in
a positive manner, who were also seen to be adopting the ‘snuank&rthere were
members of the subculture that began to adopt this style. Fordestadiary excerpt,
from a week where | was unable to attend the primary reséagation of Sugar

Cubes and so conducted the research at Po Na Na'’s rock night, states:

“Considerable amounts of people in Po Na Na trying to replicate lais Watkins,
Lostprophets lead singer] style. The ‘Emo’ style of smart slimetimes with a tie,
tighter jeans than usual and hair over one eye is becoming increasingly pdpular
(Diary of participant observation — November™®004, see appendix B)

According to the content analysis results for that week the band apbkgis were
heavily featured. This band is noted for its popularity and signifiesgect within
the subculture, BPI chairman Peter Jamieson is quoted as saysdJKthmusic
industry was going through a "strong patch" thanks to high sales of alipunask
bands The Darkness and Lostproph&ts™The observation of an increasingly large
fringe sector of the subculture choosing to dress in the ‘smatide€ was the only

constant correlation between the subculture itself and the content of themeagaz

This fact slightly undermines my hypothesis. The fact that contetysaaesults

could be observed within the subculture in the form of a particlddhicg style

being adopted by its participants (even if it was notably small) doggest some
form of link. Further weeks observational notes bring up this correlatianrepeated
basis. For instance:

“Even though ‘Judas Priest’ released an album that gained 5 K’s (Maximum rating in
magazine) no one showed support for them through clothing or song requests. Mar
Volta featured in the magazine looking ‘emo’ with shirt and tie ilais replicated by

emo kids and other fans in the club.” (Diary of participant observation — Jgntiir

2005, see appendix B)

8 “Downloads outsell DVDs and vinyl”. BBC News wetgsiL0o February, 2004,
http://news.bbc.co.uk/1/hi/entertainment/music/B&Astm



Furthermore:

“Baggy trousers and a t-shirt are, on the whole, still a prerequisiteahy discerning
metal fan, however, for the fringe sections of the subculture suclknag ‘and
‘NuPunk’ a shirt and tie seem to be the fashion of choice. A connectiwwadrethe
magazines and music and attire of the subculture was minimal, but genéelly t
‘emo’ fringe section of the subculture is picking up.” (Diary of pap&ant

observation — January 28th 2005, see appendix B)

Overall however, as stated, the general correlation betweemwth&as minimal.
Throughout the six month period of field observations, extremely few irestanc
showed a direct link between what featured in the magazine andhbihdtsres styles
and preferences. In one instance when | thought | had my first lilmettguestioned
the participant in the club. He refused to acknowledge any link, as any kibtes

show:

“A male approximately 18 years old was wearing exactly the samet taghiSlash

(Ex Guns and Roses guitarist) was in the magazine. This could have been a
categorical display of influence, but after asking the wearer whergohéhe t-shirt

he said he picked it up in New York the summer before, he had tabdeg Kerrang!

that week”. (Diary of participant observation — January 14th 2005, see appendix B)

3.3 — Results: Interviews
During the six month research period, a series of formal and iafonterviews were
conducted, not only with subcultural participants, but also members of nacge
bands where possible. The result of this research proves valoaslgporting my

hypothesis as well as the premise that the subculture is intrinsicadlioges.

The informal interviews were conducted with participants ofstiteculture as well as
outsiders in order to establish their ideas, thoughts, attitudes aridnspin In line
with ethical conduct, the anonymity of the respondents was guarantéedtiate the
interview took place. However, for reasons of validity, it is appaberito state
respondents were between the ages of 17 and 21, were male or fednakra either
involved with the subculture to an appreciable degree, or were astaidk a certain
amount of experience with the subculture, for instance they hauidrieho listen to

Heavy Metal.

9 Berger, A. (2000). Media Communications and Resedfethods. Sage Publications. London



The interviews with outsiders to the subculture provided a good insightant it is
perceived from a different angle, particularly in regardstsarebellious traits. For
instance, when asked if she thought Heavy Metal was rebelliodsviant when

looking at it from an outsider perspective, a 16 year old female, answered:

“I think that stereotypically the heavy metal subculture does haveputation for
being rebellious. Personified really by the character of the cdin [the movie] the
Breakfast Club, it seems to be taken that heavy metal is the gfemmasic preferred
by those more rebellious of people.” (Informal interview with an datsto the
subculture, 24/02/05, conducted at the Falcon pub / bar, see Appendix C)

The more formal and structured interviews performed with ‘roeksstand band
members gave justified and experience based views on how theydaahtazines
influence the subculture. One particularly notorious and outspoken band measber
David ‘Ginger’ Walls, lead singer with The Wildhearts. As a bang tieve always
been known for their decadent and rebellious behaviour. For example, aftand{e
spread rumours of a band member leaving in 1995 they proceeded to breale into t
offices, destroy computers and generally cause a ruckus. When asked Helv he
about the effect of the magazines on the subculture he responded:

“Well, depends on what magazine you're talking about. Something like Metal
Hammer know who they’re catering for and so write predominately ip®sstuff
otherwise it won't get featured in the magazine and that's pretty dmdalthe press
can’'t stop a band from making it, | mean just because for years theyn’héeatured

the Wildhearts they haven’'t been able to stop us from getting popolaican’t stop

the kids from getting into something, they haven'’t got that much poweremepit

that blind...The magazines don't really have that much control over people, because
people do have a social life and magazines are only one day a week.” (David
‘Ginger’ Walls, The Wildhearts, 4/10/2004, conducted at Nottingham RocksEy,
Appendix C)

The general attitude that came across from people who could $sedlas the
‘academics’ of Heavy Metal, was one of indifference for the magaz with the
subculture continually taking a dominant role when being compared to. them
However, there were opinions that suggest the magazines do have inflt@nce
instance, Ryan Primack lead guitarist in the heavy metal band ‘Poison theaMell



“I think they do have influence, but the only reason they have anyasise&ids let
them have it. | think people are too apathetic to make up their own damn. minds
People walk around saying, MTV is a demon, big record labels are the demore but th
demon is the people...everyone’s trying to sell the next big iméggan Primack,
Poison the Well, 31/01/05, conducted at Nottingham Rock City, see Appendix C)

Overall the attitudes portrayed gave the impression that thezmagahave little
influence on the participants of the subculture. If indeed they doihfinence, it is
then the fault of the participant failing to correspond with theividdalistic and
rebellious® nature of the subculture and not because of intentional messages

contained within the magazines.

3.4 — Results: Questionnaires

Over the six month research period a total of 100 questionnairescampleted by
both male and female participants of the subculture between teeobdé and 21.
The questionnaires were self administéted a selection of places with particularly
high rates of Heavy Metal followers, comprising ten closed ‘meltiphoice’
guestions. From the start, it was apparent that due to the rebeiabuse of the
subculture questionnaires could not be relied upon to any significamit.elktevas
supposed the participants may intentionally answer the questionsniegative’
manner, deliberately providing misleading data in order to remain witkeir t
rebellious state of mind. However, during the course of the questionaaearch |
made observational notes regarding the participants behaviour, througlb&duame
apparent that the individualistic nature of the participantsnindeey were quite

willing to take part. For instance:

“Most commonly the setting for the completing of the questionnaireswvgasups of

two or three. During this time the participants do not and were noh seeonfer

about the questions. Alongside rebellion often comes a sense of individuality. They do
however talk about their responses after they’ve finished filhiig(Observational

notes made during questionnaire research, 21/01/04, undisclosed location, see
Appendix C)

0 villeneuve, M. (2001). Heavy Metal Music and Adstent Suicidal Risk. Journal of Youth and
Adolescence. Vol. 30, ppl — 14.

®1 Lewis Beck, M. (2004). Sage Encyclopaedia of damigence research methods Vol. 2. Sage
Publications. London



The overall results show interesting findings, for instance, when quatmad which
part of the magazine they pay most attention to 40% said theAdigrt’ section at
the back of the magazine. This would suggest that the magazinasnaipally used
for the distribution of information rather than being used to rebpaion and
personal image, having little impact on the subculture other thaimglethe

participants know which bands are touring. Further results from elffequestions
highlight this further, for example, see figure 1.4 below:

Table 1
A data comparison between Questionnaire
questions 4 and 9
50
45
40 @ 4. If your favourite
] band was given a
@ 35 bad CD or single
o review how likely are
2 30 you to buy the CD?
o e .
o 5: Highly likely
o 25 1: Unlikely
; 20 B 9. How much do you
-g feel influenced by the
S 15 magazines you buy?
= 5: Highly influenced
10 A 1: Uninfluenced
5
0
1 2 3 4 5
Scale rating, showing influence

Bar graph comparing Questionnaire questions 9 and 4

The two questions compared in the above graph demonstrate how snralpéce of
the magazines is. For instance, the data that shows 82% of theppatt feel
considerably uninfluenced by the magazines they read, this is corrabbyatiee fact
that the participants are still highly likely to buy their bandsiCiDis given a bad

review.



The overall results from the questionnaires, which can be se&ppendix C
alongside the full list of questions, show that the participants Iidleeaespect for the
magazines. They tend to think the subculture is rebellious and feelhtbeyo a
degree, uninfluenced by what they read and for the main part, choose totatece

their reading of the magazine on adverts for touring bands.



Chapter 4 — Conclusions: Rage Against The Machine
Drawing Conclusions Based Upon the Results Collecte d Through

the Various Research Methods Used Throughout the St udy.

4.1 — The subculture and its Press
As has been shown through the research conducted in this study, subchéogs is
a slow process. During the six months that the research took plachttierchange
was actually noted within the subculture, at least in the seabinserved at
Sugarcubes and to a lesser extent Po Na Na night club. This doescessarily
mean the magazines have absolutely no affect at all on the subcuideed, there
were incidences noted in which there was a correlation betwednvalanalysed in
a magazine, such as Kerrang! and what was seen within thegsettchose to

conduct my research, such as Sugar Cubes on a Friday night.

The results of the research overall though are not surprisingadhthéit on the whole
there was very little relationship between the two was predicted in my hypothesis. Th
magazines were expected to be seen as outlets of informationtingpaerbatim
what happens, rather than social primers for shaping the subdhitough the news
they feature. As the research progressed this expectation vy lgustified,
highlighted by facts such as questionnaire participants reporting ubed the
magazines primarily to find out about concert informatisae( Appendix C)The
intrinsic rebellious nature of the subcultures participants combingd the
transcendent status of the bands and their fronf@ohibits, at a fundamental
level, the magazines being anything other than conduits for information. Footieer
studies specifically into advertising have shown that even if aagess sufficiently
delivered, it is not clear whether the audience will actiasgorb i*. Heavy Metal
magazines weighty in the use of images and text are very muckdieets for bands
and music, the fact that there is little correlation betwdwir tcontents and the

subculture could be through a lack of ‘absorption’.

This helps highlight the fact that there are an impossible amounariables
associated with this research which may cause effects and chaithes the
subculture. As mentioned in the methodologies section (chapter 2)etng/ Hietal
Subculture is covered by all major media types in today’s world, fr@nnternet to

radio. Due to a lack of resources available coupled with time reamst it was

62 Weinstein, D. (2000) Heavy Metal music and itdund, revised edition. Da Capo Press, America
83 Kusumoto, K. (2002) Affinity-Based Media Selectidnagazine Selection for Brand Message
Absorption. Journal of Advertising Research. V@. gp12.



impossible to include these variables as a statistical colttiisl.known, without a
doubt, that there may be other explanations for the apparent lackabbnehip
between the magazines and the subculture, the fact that the antistage are rock
and roll hero’s to the audience members tends to show that it ligtiols themselves

that are the effectors of change and not the magazines.

Indeed, the magazines act as signifiers for the subculturejragldar the participants

to learn and absorb its traits by studying what the ‘in’ style, dmsand argot is. The
magazines reinforce rather than dilute the individuality of the stuseuin that they
project and objectify the subcultures stand¥rd&hese standards are invariably set by
the subcultures bands, from fashion to tattoo’s the bands are wisabthéture looks

at to find out what should be worn, listened to or heard next. Although, the

subcultures participants may never admit to this.

Overall it would seem the magazines have no affect on the subcp#urge, this
study failed to find any direct impact of the magazines on the dubalybarticipants.
However, what is apparent is that the magazines can and dothffesubculture in a
more indirect manner, they act as channel through which informatontfre bands,
the cultural leaders so to speak, passes. It still seems tezimas are one of the
most important means through which this subcultural information flowsn én
today’s world with Heavy Metal having television and radio stationadiition to

countless websites.

4.2 — Further Research
The research conducted in this study could be helpful for future investigat
regarding media effects and public attitudes. The intrinddellieus nature of the
Heavy Metal subculture is a step apart from regular pop culfims, in turn, could
help researchers understand further why people chose not to, or trp, niet t

themselves be affected by the media.

Furthermore, | would deem it necessary to look at the relationshie isubculture,
principally between the bands and the subcultures participants. ySeceten as a
structured, differentiated and often hierarchical system ofigmliégal-economic
positions with many types of evaluation, separating people in termsref or les¥.

The people with more, often dictating to those with less, the Heavgl Bigbculture

64 H
Op.cit
 Turner, V. (1967).The Ritual Process: Structureé Anti-Structure. Aldine Publications. Chicago.



could be seen as similar in this regard. The band members and &osieemingly at
the pinnacle of the subcult§Pedictating, albeit through a non-authoritarian manner,
how the subcultural participants conduct themselves.

% Arnett, J. (1996). Metalheads: Heavy Metal Musid &dolescent Alienation. Westview Press.
USA.
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